
Sleep Out Fundraising Tool kit 
Spend one night outside to help fight human trafficking & abuse. 

To Support the New Northshore Women's Pavilion Facility 
that will be dedicated to victims of human trafficking & abuse.

Giving Hope Sleep Out 
To Fight Human 

Trafficking
6pm-8am March 31, 2017        

 31294 Hwy 190 Lacombe, LA 70445
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WELCOME! 

Congratulations. You have joined a Movement of people that stand behind the 
mission of Giving Hope & the New Orleans Mission to provide love and hope to 
human trafficking & Abuse Victims. Choosing to sleep outside for one night will raise 
critical funds and awareness that will play a major role in making sure that vulnerable 
women have a safe place to stay every night. We are volunteers. We are advocates. 
We are changemakers. Now you are too. Welcome.

GET STARTED 

What is peer-to-peer fundraising?

Peer-to-peer fundraising (also known as “Friends asking Friends”) is a method of fundraising that
motivates supporters to fundraise on behalf of a cause, as opposed to an organization asking for 
donations directly. In this case, you are asking your peers to contribute to a cause you care about. 

How will you and your peers support the cause?

Giving Hope & the New Orleans Mission can’t solve these critically abusive problems alone. We need 
champions, messengers, and storytellers to help us move our mission forward. Peer-to-peer 
fundraising is a great way to reach new networks of people and gain new donors. You are now a part 
of our organization’s narrative and your outreach on our behalf will bring new attention to our mission 
to rescue women that have been physically or sexually abused, and vivtims of the sex trafficking.

How do I get started? 

Stare down your fundraising goal - try raising $1,000 towards your goal in one week! 

Day 1: Sponsor yourself for $100
Day 2: Ask three family members for $75 
Day 3: Ask five friends to donate $50 
Day 4: Ask four co-workers to sponsor you for $25 (don't forget to also ask your company if they have a 
matching gifts program). “Co-workers” can be interchanged with volunteers or other leaders if you are
involved in an association. 
Day 5: E-mail 10 personal contacts and ask for a $20 donation 
Day 6: Ask 10 people in your social network for a $10 donation. Social networks include Facebook, 
LinkedIn, Instagram and Twitter. If social media isn’t your thing, try texting your contacts and asking 
them to contribute. 
Day 7: Ask one business you frequent for $25 

With these steps, in just one week you will be well on your way to achieving your fundraising 
goal! 
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FUNDRAISING TIPS 

Who to ask, how to ask, and how often? 

We know that fundraising can be challenging, especially considering the ambitious goals we ask Sleep 
Out participants to achieve. If you break the work of fundraising into manageable tasks, it’s easier than 
you think. Every successful fundraising campaign we’ve worked with begins with the same two steps – 
and you can too. Here are the steps: 

Divide your contacts into groups and customize your messages
Ask each group directly for what you want

Step 1: Divide your contacts into groups and customize your

messages

Group 1: The circle of people closest to you in the world  
Group 2: Friends, family, and colleagues whom you see often and with whom you share common values 
Group 3: Everyone else on your contact list with whom you can share the Sleep Out.

Step 2: Ask each group directly for what you want 

Making your “asks” is the most time consuming part of fundraising, so we recommend starting with your 
Group 1 contacts. You can practice on them since they are your most captive audience and they’ll give
you some starting gifts to get you going. Then move to Group 2 (after some donations have come in 
from Group 1) and use the best material that generated a response from Group 1. Lastly, your 
messaging to Group 3 can build on what you sent to Group 2, and what seemed to resonate with most 
people.  

You can call people, or ask them in person. You can write a letter by hand, send an email, or post on 
social media, or you can try all of these approaches depending on how you usually communicate with 
your contacts. 

1)
2)
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Fundraising FAQs

Question: How do I save time by cutting and pasting text while also trying to make my appeals 
personal? 
Answer: Use an email template (see the ‘Suggested Wording’ section of this document, on page 5, for 
content you can cut and paste) that includes the information you want to share with the different people 
you are contacting. Address each person or group by name, and make the opening line personal to 
them. You can keep the majority of the email the same, but if you can include some specific, unique 
details for different people or groups, your requests will be more successful.  

You can also visit www.neworleansmission.org or givinghopenola.org for additional information. We 
encourage you to visit our website and copy and paste any text that resonates with you. A 
personalized message from you – someone who is volunteering to advocate for these abused women 
– will open people’s eyes. By sleeping out, you are showing your friends that you care enough to do

something out of your comfort zone to help fight against the terrible abuse these victims have
experienced.

Question: How do I explain where their money goes?
Answer: The funds raised by Sleep Out participants will be appropriated to the construction of the New 
Abused Women Pavilion on the North Shore at Giving Hope Retreat.

Question: When and how do I appropriately thank people for their gifts?
Answer: We will take care of thanking the people that support you!  When you turn in your pledge 
forms, we will save this information and at the end of the event, we will thank them for supporting 
you, and also help collect any pledges of support that have not been collected.

Question: What if someone ignores my requests for support?
Answer: Ask again! If someone doesn’t respond the first time, it doesn’t necessarily mean they are not 
interested in helping. Life moves quickly and sometimes a reminder email (“hey buddy, the Sleep Out 
is in a few days”) is all it takes.

Need more tips, insights and/or motivation? Please contact a member of the Sleep Out team (see 
page 9 for contact details) 

http://chvsleepout.kintera.org/executive2015
http://chvsleepout.kintera.org/mothers2016
http://sleepoutstudentedition.kintera.org/
http://www.covenanthousebc.org/
http://www.givinghopenola.org
http://www.neworleansmission.org
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Harness the power of social media for Sleep Out 

Social media is a powerful tool for fundraising. We recommend including an appeal on your social 
networks if you are already connected to an audience through social media. The most successful Sleep 
Out fundraisers have used social media for recruitment and fundraising appeals. We love seeing Sleep 
Out coverage on Twitter, Instagram and LinkedIn, but when it comes to fundraising success, Facebook 
is the top social channel. 

Tips from social media gurus

 Share updates about your progress and any other stories that are relevant to your fundraising
campaign. People love hearing about your progress.

 Make your content catchy, snappy, and interesting to help capture people’s attention.
 Use social media for timely shout-outs to your donors thanking them for supporting you (tag them so

they see it). This technique often inspires others to give after they see a recognizable name or want
their own shout-out.

 People love hearing about a large gift that moved your campaign forward or a contribution that came
in from a surprise donor. Maybe an old high school friend was touched by your appeal, or a group of
kids raised money on your behalf. Share these stories.

 Use images to grab attention. Handwrite your appeal on a piece of cardboard and take a ‘selfie’ or
include an image that represents the Sleep Out to you. Short video appeals work too.

 Make sure you always include the link to your fundraising page in your social media posts. Make it
as easy as possible for someone to donate to you.

http://www.chsleepout.tv/
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SUGGESTED WORDING & RESOURCES 

Ideas and resources to help you create emails, social media posts and thank you 
messages 

“I’m Sleeping Out” fundraising messages

Example 1: On March 31, I will be sleeping outside on the Northshore as a participant in the Giving Hope 
Sleep Out Against Trafficking. I will sleep on the ground with no mattress or pillow and every chance of 
inclement weather … sounds crazy, right? Not nearly as crazy as this:  There are an estimated 20.9 
million people trapped in some form of slavery today.  It's sometimes called "Modern-Day Slavery" and 
sometimes "Human Trafficking."  At all times it is slavery at its core.  I want to make a difference by 
helping the victims in my area to recover and be able to re-engage back into society healthy and healed.  
Please make a donation to help me reach my goal of $1,000

Example 2: Today, I want to raise $500 for the Giving Hope Sleep Out Against Trafficking. Why 
$500? Because it will enable Giving Hope & the New Orleans Mission to Rescue these Abused 
Women. Please make a donation to help me reach my goal of $1,000

Example 3: Today, I want to raise $250 for Giving Hope Sleep Out Against Trafficking . Why $250? 
Because it will enable one vulnerable female abuse victim to come in from the streets and stay in 
their Crisis Program, with access to healthy food, mental health counselling, clean clothes, and a 
safe and warm bed. Please make a donation to help me reach my goal.

Example 4: This week (set an end date) I am aiming to raise $1000 because I want to guarantee that 
Giving hope & New Orleans Mission Workers can reach as many abused women on the streets as
possible. Do I have ten generous friends willing to donate $100 each, or can I motivate 20 people to 
donate $50 each? 

Example 5:
The women that will come to Giving Hope & the New Orleans Mission looking for 
help have nowhere else to turn. 

 70% have been a victim of violence and abuse.
 50% suffer with an addiction problem. .

 39% suffer from some type of mental illness.

 Many have been involved in the sex trafficking.
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Facebook 

Use photos to tell stories
Photos are powerful storytelling tools. Think about the kinds of photos you already take, and figure out 
how to use them for a Sleep Out post. 

Do you love food, and snap photos of your dinner? Share a photo that your foodie friends will enjoy

and post that $10 can provide a Human Traffic victim with three nutritious 
meals for one day 

Are you interested in clothes and style trends? Share that the most-requested item of clothing at

the New Orleans Mission is “clean socks without holes, please.”

Do you share photos of your neighbourhood and where you live? Ask your friends to imagine not

having a safe and warm place to live, and the thought of carrying all of their possessions with them 
as they search for somewhere to sleep at night. 

Share personal stories
Personal stories can be effective and inspiring. Do you have a specific reason for wanting to help 
victims of Human Trafficking?  If so, share your story in a status update, or shoot a quick video of you 
telling the story, and then post it to your feed. Help your audience connect with the reason why you are 
sleeping out.   

Say thank you to a donor (who is also on Facebook)
Post a quick thank you note on a donor’s Facebook wall and add an image to get extra attention. 

LinkedIn

LinkedIn offers you the opportunity to send InMail messages to your contacts, which can be an effective 
way to reach people in your business network. We also suggest publishing a post with a catchy title. 
[Insert article title] 
I accept the challenge to Sleep Out with Giving Hope & the New Orleans Mission. It will be 
uncomfortable. It will be dark. But for one night, I can give up the comforts of home, knowing that by 
doing so I can help rescue women that have been victims of physical abuse & sex trafficking.  And one 
night can make a difference. 

By participating in the Sleep Out, I am doing my small part to make sure the doors are open for who 
needs.  Please help physical abuse & sex trafficking victims by making a donation in support of my efforts.
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Images and Resources 

Feel free to use any of the images posted. If you are looking for something specific, or need help finding 
additional images to help promote your fundraising campaign and thank your donors, or if you have 
suggested images you would like us to upload, please let us know!  

http://www.covenanthousebc.org/node/2963
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QUESTIONS? 

We are here to help! 

If you have any questions at all, please don’t hesitate to contact a member of our Sleep Out 
team. Just as you are supporting Giving Hope & the New Orleans Mission, we are here to support 
you!

Ben Comer  ben@givinghopenola.org

Shelly Comer  shelly@givinghopenola.org

Gary Crosby  gary@neworleansmission.org

Charlie Spriggs  development@neworleansmission.org

mailto: ben@givinghopenola.org
mailto: shelly@givinghopenola.org
mailto: gary@neworleansmission.org
mailto: development@neworleansmission.org



